
Farmers markets are good for everyone.  
Help us make them even better.

    FMC is a national organization  
with a human touch. While members  
like me are busy pulling carrots or  
putting up canopies, we know that 
there's someone looking out for us."

“
- Angela Pizelo, Liberty Lake Farmers Market, WA

Dear Friend, 

The Farmers Market Coalition 
(FMC) is committed to building 
a future for sustainable family 
farming in America. Amid the 
colorful, talkative bustle in farmers 
markets, positive outcomes are 
plentiful: relationships are built, 
healthy habits are forged, farmers 
thrive, and new food enterprises 
are sparked. In many communi-
ties, farmers markets offer the 
only opportunity for local farmers 
to connect with customers, and 
provide the initial seed from which 
a viable food system can grow. 

The number of farmers markets 
in the United States has grown 
steadily in the last 15 years, 
with more than 170% growth 
between 2000 and 2012.  As these 
community institutions grow, 
so does the need for technical 

assistance, resources, products,  
and services. 

FMC’s mission is to strengthen 
farmers markets for the benefit of 
farmers, consumers and commu-
nities. We’re seeking sponsors to 
partner in our work to build farmers 
market capacity and raise public 
awareness of farmers markets 
as engines of entrepreneurship, 
economic sustainability, and diversi-
fied local and regional food systems. 

Becoming a prominent sponsor 
would provide exposure to the 
4,600 farmers markets and 40,000 
producers FMC represents.  
Additionally, a sponsorship would 
showcase your organization as an 
ally in the growing movement to 
strengthen farmers markets as 
vehicles for community health and 
agricultural viability. 

FMC serves as the national “go-to” 
portal for all things farmers 
market, and our educational and 
networking tools provide a variety 
of venues for promotion. FMC’s 
website has received 180,000 views 
this year, and houses the farmers 
market Resource Library, Market 
Manager FAQs, policy updates, 
farmers market listserv, and much 
more. 

Please take a look at the enclosed 
sponsorship opportunities. We’re 
eager to work with you to customize 
a sponsorship for your specific 
goals and budget.  I look forward to 
speaking with you!

Thank you,

Jen O’Brien
Executive Director
jen@farmersmarketcoalition.org



 680 supporting members representing more than  

4,600 farmers markets and 40,000 producers nationwide. 

We have 2,100 subscribers to our newsletter The Market Beet,  
5,000+ followers on facebook and twitter, 1,000+ listserv 
subscribers sharing best practices, 180,000+ FMC webpage 
views in the past year, 525+ hours of technical assistance 

provided in project development and evaluation, research, and training, and  

600+ information consultations and referrals completed.

FMC by the Numbers

A Voice 
While market organizers and farmers 
are busy growing healthy food for 
their communities, we give farmers 
markets a voice in public policies 
that impact our food system. 

The food processing and sales  
industry spent almost $29 million 
on lobbying in 2011, with more than 
1,000 lobbyists on file. Our role as an 
advisor to the USDA prevents these 
large corporations from drowning  
out the interests of local producers. 
FMC communicates the needs of 
farmers markets directly to federal 
governing bodies.

An Education Center 
FMC supplies information to new 
and established markets through  
a variety of outlets. Monthly 
webinars feature experts in food 
safety, business strategy, federal 
regulations, grant writing, and data 
collection methods. 

Over 500 tools, links, templates, 
reports, and videos are available 
in the FMC Resource Library. The 
Market Beet, our quarterly newslet-
ter, highlights innovative market 
programs around the country, 
 peer-written articles, recent  
research, and upcoming events. 

A Network 
Each market is a unique expression 
of its local producers and community. 
However, many of the issues that 
market managers face are universal. 
FMC provides a network of support, 
where ideas and issues are dis-
cussed, and best practices shared. 

FMC represents 4,600 markets, and 
maintains an active listserv of over 
1,000 subscribers. We work closely 
with state and regional leaders to 
build the capacity of state farmers 
market associations, and support 
research that promotes widespread 
understanding of their impacts.

“    Over the last few years, I have begun to see just how lopsided our food 

system is, how poorly it is serving us and how good it could be if we all 
helped—even just a little.  So, I roll up my sleeves and pitch in. FMC is on 

the front lines, doing the heavy lifting. We just need to back them up."   
            - Rick Thronburg, FMC member, OR

The Farmers Market Coalition (FMC) helps ensure that farmers markets 
succeed--today and tomorrow.  We provide the rapidly growing movement 
with information, tools, and representation at state and federal levels. We 
build networks, link peers, inspire leadership, and connect established and 
new farmers markets with resources for success.



Farmers Market Coalition
Sponsorship Opportunities

As a sponsor of FMC, your logo will be featured on the FMC partners page of the website for a full 
year. The benefits increase as your supership level goes up!

24 Carrot Level: A Year of Monthly Webinars, $10,000
FMC’s monthly webinars educate market managers and vendors on federal policy changes, business 
strategies, fundraising, governance, and any other pertinent farmers market issues. Sponsorship at 
this level would include having your logo and link on the registration page and closing window of all 
12 educational webinars during the course of the year, and throughout the promotional efforts lead-
ing up to those webinars. 

18 Carrot Level: National Farmers Market Week Promotions, $7,000
National Farmers Market Week is the first full week of August, and FMC celebrates with our Markets 
are Up! Campaign. Markets are Up! is a series of promotional fact sheets, stickers, presentations 
and social media tools that farmers markets around the country employ to promote their market. 
The materials are used throughout the summer, culminating in National Farmers Market Week. Your 
logo can appear on all of our Markets are Up! materials, and be highlighted in the summer edition 
of the Market Beet newsletter. 

14 Carrot Level: Power of Produce Pilot Sponsor, $5,000
The Power of Produce (POP) Club is an FMC program that uses fresh produce at farmers markets to 
bring together families and farmers. POP empowers children ages 5-12 to make healthy food choices 
by providing each child with market currency to spend on fresh produce each time they come to 
the farmers market. The program was developed at two FMC member markets, and FMC is in the 
process of creating templates and resources that will allow the program to be replicated at markets 
across the country. Sponsorship of $2,000 will supply two pilot markets with access to logos, signs, 
evaluation tools, and resources on our lessons learned, which will also include your logo.  

12 Carrot Level: General Sponsor, $1,000
Show your support for all of FMC’s work by becoming a general sponsor, and having your logo and 
link on our website for one year.  
 

     Each week our market display is the culmination of weeks, months, and years 
of work and each week our community comes out and supports this work, taking  
home with them a living and real part of our lives. We provide sustenance for 
our customers, our community, and they in turn provide the same for us.” 
                                                              -Alice White, Bluebird Meadows, Durham, North Carolina

“



In the summer of 2012, the  
Discover You Can program 
educated more than 43,000 
people in preserving a variety 
of fresh foods, all while  
building stronger customer 
relationships and increasing 
the demand for local produce. 

FMC & Jarden Partner to Bring 
Canning to Your Local Market!

Jarden Home Brands, the makers of 
Ball® Brand Fresh Preserving Prod-
ucts, partnered with FMC to launch 
the innovative canning education 
program, Discover You Can. Jarden 
sponsored 50 FMC member markets, 
providing educational materials,  
samples, supplies, and coupons to 

markets interested in sharing the 
benefits of home canning with their 
community. Participants learned how 
to capture the flavor of their favorite 
fruits and vegetables for enjoyment 
all winter long, while purchasing fresh 
produce from local farmers at its peak.

In partnership with Jarden, FMC  
was proud to bring over 200 canning  
demonstrations to its member  
markets in the month of June alone. 

Participating FMC member markets 
got creative with their programs,  
inspiring innovation with award- 
winning chefs, kids programs, and 
canning workshops. FMC Project 
Director, Stacy Miller, stated, “Dis-
cover You Can is the most innovative 
win-win program farmers markets 

Discover You Can 
has poised Jarden as 
the leading business 
ally of the growing  
farmers market sector.

have ever had the privilege of hosting. 
FMC members continue to express 
their gratitude and excitement for the 
program, and some continue to host 
canning events after the program 
dates, due to community demand.”  

Discover You Can has poised Jarden 
as the leading business ally of the 
growing farmers market sector, and 
the coalition looks forward to growing 
this creative partnership in 2013.

farmersmarketcoalition.org

To pledge your support for farmers markets, or to learn more about 
FMC’s sponsorship and tax-deductible donation opportunities, as well as 
the potential for combined cash and in-kind sponsorships, contact us at
sponsorship@farmersmarketcoalition.org, 877-362-0553 or visit us 
online. We look forward to hearing from you!

What will your sponsorship inspire?


