
POP Club: Power of Produce 

For more information, visit farmersmarketcoalition.org

2016

Neighborhood Farmers Markets in 
Seattle hosted a range of creative 
POP Club activities, the first of which 
was the hugely popular, “Mystery 
Berry Tasting.”  Although the program 
managers were eager to feature 
more unique vegetables and fruits, 
sampling familiar items first helped 
engage and create interest from the 
very beginning of the program. Once 
children received their produce bucks 
they would immediately run over to 
the peach or berry stand and their 
families would eagerly follow. Kids 
were overjoyed to spend the bucks  
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on their favorite vegetable or fruit  
(usually fruit...). The Zucchini 500 
Races and Kale Growing activities 
were also big hits. Although these 
activities were more interactive and 
required more staff time and supplies, 
they proved to b educational and fun, 
and worth the extra effort.  

Parents and children were equally 
excited and grateful for the produce 
bucks element of the program. The 
Neighborhood Farmers Market man-
ager shared, “We are so grateful to be 
involved with POP Club!” 

What was your favorite  
activity? ‘Planting kale.’ 

What was your least  
favorite activity? ‘Missing  

a week (of POP Club)!”

“

Pictured below, left to right: Chipotle 
Grow activity books and grow pots 
were staple features at the POP Club 
table. POP Club kids show off their 
Zucchini 500 cars, featuring some of 
the freshest local offerings of the day. 

In 2016, Chipotle Mexican Grill teamed up with the Farmers Market Coalition to sponsor 49 Power of Produce (POP) Club  
programs at farmers markets across the country. Pop Club provides a fun opportunity for children to learn about their local 
food system through conversations with farmers, educational games and demos, and exposure to new fruits and vegetables. 
POP Club kids receive vouchers to spend at the farmers market, allowing them to engage in the full market experience. 


