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BUY FRESH BUY LOCAL 
 

A Collaborative National Program to Support Local Food Systems 
 

MASTER AGREEMENT GOVERNING THE USE OF THE “BUY FRESH 
BUY LOCAL” BRAND BY LOCAL AND REGIONAL CHAPTER 

AFFILIATES 
 
 

ARTICLE 1: PURPOSE AND PRINCIPLES 
 
1.1 Purpose. Vibrant, local food systems strengthen and stabilize local economies, encourage 
sustainable ecological practices, improve homeland security and help build healthy communities. 
The “Buy Fresh Buy Local” (“BFBL”) program and the related marks and designs are the 
trademarked property of the Pennsylvania Association for Sustainable Agriculture (PASA). 
Effective March of 2018, the BFBL program is administered on behalf of PASA by the Farmers 
Market Coalition (FMC). The “ Buy Fresh Buy Local”  Program’s goals are to involve 
individuals in the process of expanding markets for locally produced foods, increase the 
economic viability of small family farms, revitalize local food systems, and gain support for 
local food system organizations and regional economies. The goal is to connect all BFBL 
Chapter Affiliates to individuals in their communities while connecting to each other to create a 
larger impact nationwide.  To further this goal,  Local and Regional Chapter Affiliates  use the 
BFBL trademarked materials to promote their business as provided in this Master Agreement 
and the Memorandum of Understanding (MOU) between BFBL and each Chapter. 
 
1.2 Chapter Affiliates, Partners. Recognizing that each business has unique goals and 
challenges, FMC has developed two levels of Chapter Affiliates – “Local Chapters” and 
“Regional Chapters.”  FMC also allows two levels of “Partners” – “Local Partners” and 
“National Partners.”  (All collectively sometimes referred to as “BFBL Member”) 
 
1.3 Strategy.  Each BFBL Chapter Affiliate will stimulate public awareness, support and 
demand for local foods through coordinated promotional efforts using our attractive, consistent, 
easily recognizable brand.  Each Chapter Program is adapted to national, regional and local uses, 
with the purpose of involving consumers in the process of revitalizing and rebuilding local food 
systems.   Our brand loyalty helps build a consistent message that spans from mass media to 
local farmers’ markets, restaurants, institutions and grocery stores.  The Chapter Program helps 
consumers identify the products of family farmers and other local producers in their area, helps 
local producers make their products stand out for consumers, helps local businesses highlight 
their support for local foods, and provide entire communities with information about the many 
benefits of strong local food systems.  The Chapter Program then works to involve the consumer 
in the local food system and seeks the commitment of each individual to become a participant in 
the local food system movement. 
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1.4 Collaboration.  Each Chapter Program represents a collaborative effort among nonprofit 
organizations, food producers, community organizations, and consumers nationwide.  FMC 
provides central guidance to the Chapter Program, but the Chapter Program relies on the 
resources and input of many groups and individuals working at the regional and local levels.  In 
addition, the Chapter Program should generate its own resources both locally and collectively 
nationally in order to expand its impact. 
 
1.5 Responsiveness to Local Needs.  While a recognizable national presence is a key element 
of the Chapter Program, so too is responsiveness to local market conditions and agricultural 
resources.  The definition of “local” will necessarily vary from one area to another.  Regional 
and local participants will work together to customize the Chapter Program to meet their local 
needs, and to develop markets that make sense for their respective areas. 
 
1.6 Commitment to Reaching a Broad Audience.  To succeed, the Chapter Program must 
carry its message to consumers who have not been part of the sustainable agriculture movement, 
but who can be educated to seek out local products and move from being interested to 
participating to committed to supporting their local food system.  The Chapter Program will 
incorporate the best possible design standards and market research in order to reach the broadest 
possible audience.  The Chapter Program will develop and distribute materials that are 
thoroughly planned and tested, affordable, and easily adapted to local needs.  
 
1.7 Evaluation.  The Chapter Program will be based on quantitative goals at both the national 
and regional levels, and results will be measured and collated regularly to provide an ongoing 
picture of the program’s progress. 
 
1.8 Fundraising and Financing.   FMC will raise funds to support the Campaign at the 
national level.  Regional and Local Chapter Affiliates are expected to raise funds for the Chapter 
Program activities within their respective regions.  As part of the Memo of Understanding 
between Chapter Affiliates and FMC, yearly cash dues may be assessed as well as requirements 
for participation in a national fundraising program. FMC also develops fundraising programs and 
plans that can be adopted by the local chapter in support of local efforts.   FMC will cultivate 
new fundraising programs from local chapters into the network to help strengthen the overall 
program.  It is FMC’s hope that chapters secure funding to support the efforts of the national 
program.  
  

 
ARTICLE 2: PARTICIPANTS 

 
2.1 National Coordinator.  FMC is a non-profit organization as described under Section 
501(c)(3) of the Internal Revenue Code. FMC performs the following functions: 

● Researches and creates basic program materials; 
● Maintains all BFBL Brands and variations for the collective;  
● Maintains relationships with service providers, National Partners and other parties who 

work with the Chapter Program on a national level; 
● Creates and oversees national publicity efforts; 
● Maintains a national website as well as helps create local and regional web programs; 
● Raises funds to support national-level activities within the Chapter Programs; 
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● Holds all Chapter Charters for the collective in order to stay focused on building brand 
loyalty; 

● Guides and assists efforts of the Regional and/or Local Chapters; and 
 
2.2 Regional Chapter Affiliates.  Regional Chapter Affiliates are public charities described 
under Section 501(c)(3) of the Internal Revenue Code.  Each Regional Chapter Affiliate 
organizes and manages the Chapter Program within its own region, under the guidance of FMC, 
and performs the following functions: 
 

● Adapts public program materials to regional needs; 
● Develops a definition of “local,” and any other necessary regional standards for 

association of goods with the Chapter Program’s name and marks; 
● Adapts Participation Agreements for use with Local Chapters and/or Local Partners; 
● Develops a regional campaign plan; 
● Executes a regional publicity campaign; 
● Recruits and oversees Local Chapters and/or Local Partners; 
● Works with Local Chapters and/or Local Partners to develop regional initiatives within 

the Program; and 
● Raises funds to support the Chapter Program on the regional level while helping to 

support the national network. (See 1.8) 
 
A Regional Chapter Affiliate may cover a region as large as several states, or as small as a region 
within a state; it may have exclusive jurisdiction over that area, or it may work in collaboration 
with other Regional Chapters.  Regional Chapters may establish Local Chapters and/or work 
with pre-existing Local Chapters throughout their region.  FMC will work with each Regional 
Chapter Affiliate to establish a form and scale of participation appropriate to regional needs, 
organizational strengths, and the status of the Chapter Program.  
 
2.3 Local Chapter Affiliates.  Local Chapters are either public charities described under 
Section 501(c)(3) of the Internal Revenue Code, local volunteer committees or a combination of 
the two organized and coordinated under the Regional Chapter Affiliate or by FMC. Each Local 
Chapter organizes and manages the Chapter Program within its own region, under the guidance 
of FMC or Regional Chapter Affiliate (if one has been designated for the area), and in particular 
performs the following functions: 

● Adapts public program materials to local needs; 
● Develops a definition of “local” (in collaboration with the Regional Chapter Affiliate if 

one has been designated for the area) and any other necessary regional standards for 
association of goods with the “Buy Fresh Buy Local”  name and marks; 

● Adapts Participation Agreements for use with Local Partners; 
● Develops a local campaign plan; 
● Executes a local publicity campaign; 
● Recruits and oversees Local Partners; 
● Works with Local Partners to develop local initiatives within the Local Chapter Program;  
● Raises funds to support the Chapter Program on the local level while helping to support 

the regional and national network. (See 1.8) 
 

A Local Chapter may cover a multi-county region or a single community; it may have 
exclusive jurisdiction over that area, or it may work in collaboration with other Local Chapters 
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under terms defined by a Regional Chapter Affiliate.  In the absence of a Regional Chapter 
Affiliate for a particular region, FMC will work with each Local Chapter to establish a form and 
scale of participation appropriate to local needs, organizational strengths, and the status of the 
Chapter Program.  FMC will provide each Local Chapter with a memorandum of understanding 
concerning specific roles and expectations, and may modify or replace that memorandum from 
time to time as FMC deems appropriate.  If a Regional Chapter Affiliate has been designated for 
the area, they will work with each Local Chapter to establish a form and scale of participation 
appropriate to local needs, organizational strengths, and the status of the Chapter Program  
 
2.4 Local Partners.  Local Partners may be farms or other food producers, farmers’ coops, 
food markets, restaurants, or other entities or individuals meeting criteria for participation 
established by the appropriate Local Chapter and/or Regional Chapter Affiliate (or National 
Coordinator in the absence of either).  It is the intent of the Chapter Program to prioritize the 
support and prosperity of farms and farm families, farmers’ markets and independently operated 
retail businesses in each market region.  To that end, we will not regard such entities as 
competitors, but as cooperators in pursuit of a successful, locally-based food system.  Larger 
retail operations, such as those that operate with a franchise or whose market impact extends 
significantly beyond the target region, will only be included as Local Partners in the Chapter 
Program in situations where FMC has been consulted and approved the terms of the local 
partnership.  An individual or entity becomes a Local Partner by signing a Participation 
Agreement with a Local Chapter and/or Regional Chapter Affiliate (or National Coordinator in 
the absence of either).  The roles and responsibilities of Local Partners vary from region to 
region, but a Local Partner will generally: 
 

● Support regional Chapter Program efforts; 
● Display Branded materials in connection with goods or services, as approved by the 

Regional Chapter Affiliate or National Coordinator; 
● Work with other Local Partners and the appropriate Local Chapters and/or Regional 

Chapter Affiliate to develop regional initiatives within the Regional Chapter Affiliate 
Program (or National Coordinator in the absence of either); and 

● Cooperate in other aspects of the Chapter Program as suggested by the Local Chapter 
and/or Regional Chapter Affiliate (or National Coordinator in the absence of either).  

 
2.5 “Vocal Local” Supporter: FMC has designed a new program call “Vocal Locals for Local 
Food” This program is to help chapters and the national collective garner support and 
participation from the public on an individual basis.  FMC will create “Vocal Local” supplies 
and support materials for the use at regional and local levels.   Standards and membership fees 
should be set on a local level wherever possible.  Chapters are asked to provide the national 
office with a yearly updated list of all “Vocal Local” supporters, including names, addresses, 
e-mails, phone and any important information. 
 
2.6 Other Classes of Local Supporters.  A Regional Chapter Affiliate may choose to establish 
one or more other classes of local supporters, with roles to be established by the Regional 
Chapter Affiliate under the guidance of FMC. 

 
2.7 National Partners.  National partners may be media outlets, funders, research institutions, 
retailers or other individuals or entities positioned to advance the Chapter Program on a national 
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level.  The role and responsibilities of each National Partner will be specified in a Participation 
Agreement developed and approved by FMC.  
 
 

ARTICLE 3: FMC OVERSIGHT OVER CHAPTER AFFILIATES 
 
3.1 Formation of Regional Chapter Affiliates.  An organization interested in applying to 
become a Regional Chapter Affiliate, must complete an application detailing preliminary 
Regional Chapter Program plans.  FMC will review this application.  If FMC approves the 
application, then the organization may become a Regional Chapter Affiliate by approving and 
signing this Master Agreement and accompanying MOU (described in Section 2.2). 
 
3.2 Formation of Local Chapter Affiliates.  An organization may become a Local Chapter 
Affiliate in one of two ways.  First, if no Regional Chapter Affiliate exists in the prospective 
Local Chapter Affiliate’s market area, the prospective Local Chapter Affiliate must complete an 
application detailing preliminary Local Chapter plans. FMC will review this application.  If FMC 
approves the application, then the organization may become a Local Chapter by approving and 
signing this Master Agreement and accompanying MOU (described in Section 2.3).  If a 
Regional Chapter Affiliate has already been designated for the market area, the Regional Chapter 
Affiliate will review the application.  If the Regional Chapter Affiliate approves the application, 
then the organization may become a Local Chapter by approving and signing this Master 
Agreement and accompanying MOU  
 
3.3 Approval of Local Partners.  An organization interested in participating in the “ Buy 
Fresh Buy Local”  Chapter Program in an area not currently managed by a Local Chapter 
Affiliate or Regional Chapter Affiliate must complete an application detailing preliminary local 
campaign plans.  FMC will review the application.  If FMC Board approves the application, then 
the organization may become a Local Partner by approving and signing this Master Agreement 
and accompanying MOU. (described in Section 2.3).  
 

If a Local Chapter Affiliate or Regional Chapter Affiliate has been designated for the 
market area, they will establish guidelines for Local Partners, define the terms of the partnership, 
and draft local partner agreements in coordination with FMC (in accordance with Section 3.6).  
 
3.4  Controls over Use of Marks.  The success of the Chapter Program rests on careful and 
coordinated use of the “ Buy Fresh Buy Local”  brand and distinctive graphic marks.  The 
Pennsylvania Sustainable Agriculture Coalition (PASA) owns and holds all rights to the brand 
name, marks and designs, and any marks or designs developed for regional and local use. PASA 
has granted FMC the rights to manage the brand, marks and designs and any marks or designs 
developed for regional use on behalf of the“ Buy Fresh Buy Local”  Chapter Program as a 
collective. Notwithstanding any other arrangement, or provision of this Master Agreement, FMC 
retains ultimate control over use of the “ Buy Fresh Buy Local”  name, brand, marks and designs.  
The parties to this Master Agreement and the Local Partners agree that they will: 

● Use logos, tag lines, and key messages identified in the Toolbox in all Chapter Program 
publicity; 

● Use the styles (colors, fonts, etc.) described in the toolbox, to maintain the visual strength 
of the Chapter Program; 
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● Clear any desired modification of Chapter Program materials with the Regional Chapter 
Affiliate or National Coordinator, as appropriate; 

● Identify other Chapter Program participants, where appropriate, as described in the 
"boilerplate text" section of the toolbox; 

● Provide the Regional Chapter Affiliate or National Coordinator, as appropriate, with 
clippings, tapes, downloads or other records of significant public responses to the Chapter 
Program; (see reporting requirements) 

● Provide the Regional Chapter Affiliate and National Coordinator with annual updates on 
the impact of the Chapter Program; and  

● Desist from any or all use of the “ Buy Fresh Buy Local”  name, marks and designs or any 
approximation of the brand if so requested by FMC. 

 
3.5 Removal of Regional Chapter Affiliate.  FMC may, at its discretion, remove a Regional 
Chapter Affiliate’s charter.  If FMC adopts that proposal, then it may also choose to designate an 
interim or permanent coordinating body through which the removed organization’s Local 
Chapter and Local Partners may continue to participate in the Chapter Program. 
 
3.6 Removal of Local Chapter Affiliates.  FMC may, at its discretion, remove a Local 
Chapter Affiliate charter in an area not currently managed by a Regional Chapter Affiliate.  If 
FMC adopts that proposal, then it may also choose to designate an interim or permanent 
coordinating body through which the removed organization’s Local Partners may continue to 
participate in the Chapter Program. 
 

Local Chapters established through a Regional Chapter Affiliate may be removed at the 
Regional Chapter Affiliate’s discretion.  In this case, the Regional Chapter Affiliate may also 
choose to designate an interim or permanent coordinating body through which the removed 
organization’s Local Partners may continue to participate in the Chapter Program. 
 
3.7 Removal of Local Partners. FMC may, at its discretion, remove a Local Partner in an area 
not currently managed by a Local Chapter or Regional Chapter Affiliate.  Local Partners 
established through a Regional Chapter Affiliate and/or Local Chapter may be removed at the 
Regional Chapter Affiliate and/or Local Chapter’s discretion. 
 

 
ARTICLE 4: RIGHTS AND RESPONSIBILITIES OF CHAPTER AFFILIATES AND 

PARTNERS 
 
4.1 General Purpose of Affiliate, Partner Status. By entering into this Master Agreement, the 
Affiliate/Partner agrees to use BFBL to further the Purpose and Principles described in Article 1 
herein and in the accompanying MOU. 
 
4.2 Local Chapter Affiliate Participation Agreements.  Local Chapter Affiliates must adopt a 
Participation Agreement after becoming a Chapter Affiliate.  A Template for Local Chapter 
Participation Agreement is provided upon completion of Chapter Activation/Renewal Form. 
Regional Chapter Affiliates should adapt these templates to regional use.  All revisions to Local 
Chapter Participation Agreements must: 
 

● Be approved by FMC; 
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● Note that the Local Chapter Affiliate representative has received a copy of this Master 
Agreement; and 

● Note that the Local Chapter Affiliate accepts all terms of this Master Agreement as a 
condition of participation. 

 
4.3 Local Partner Participation Agreements.  Local Partners must adopt a Participation 
Agreement after becoming a Local Partner.  A Template for Local Partner Participation 
Agreement is provided upon completion of Chapter Activation/Renewal Form.  Regional 
Chapter Affiliates and/or Local Chapter Coordinator may adapt these templates to regional use, 
or develop new Participation Agreements, but all revisions to the Participation Agreements must: 
 

● Be approved by FMC; 
● Note that the Local Partner has received a copy of this Master Agreement; and 
● Note that the Local Partner accepts all terms of this Master Agreement as a condition of 

participation. 
 

4.4 Indemnification.  By entering into this Agreement, all Chapter Affiliates and Partners 
agree to use the BFBL brand only for purposes consistent with law.  As an express condition of 
the use the BFBL brand name, each individual Chapter Affiliate/Partner agrees to assume all 
responsibility for its individual use of the BFBL brand.  Further, by signing this Agreement, each 
individual Chapter Affiliate/Partner agrees to indemnify: 

 
A)  FMC, PASA and their affiliates, employees, contractors, agents, officers 

and directors; and, 
B) All other entities using the BFBL brand,   1

 
…for all claims brought by third parties against the Indemnified Entities related to the use of the 
BFBL brand by the undersigned.  Undersigned does not agree to indemnify the Indemnified 
Entities for use of the BFBL brand by Indemnified Entities other than the undersigned.  The 
intent of this Section is that each BFBL member assumes responsibility for its own use of the 
BFBL brand without assuming responsibility for the use of the BFBL brand by other entities.  By 
way of explanation only, a lawsuit against all BFBL Chapter Affiliates/Partners based on 
undersigned’s use of the BFBL brand would activate this Section.  
 

4.5 Individual Responsibility. Each individual BFBL Member is responsible for its own 
business operations, including but not limited to, insurance, marketing, business organization, 
etc.  FMC offers no services or protections other than those specifically represented herein. 

 
ARTICLE 5: GENERAL PROVISIONS 

 
5.1 Amendment of the Master Agreement.  Amendments to this Master Agreement must be 
approved by FMC. 
  
5.2 Private Benefit.  No individual or entity may use the Chapter Program for private benefit. 
Any individual or entity providing goods or services to the Chapter Program may receive fair 
compensation in return, and it is hoped that many individuals, entities and communities will 

1 Sub-sections A) and B) are referenced collectively herein as “Indemnified Entities.” 
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benefit indirectly from the general success of the Chapter Program.  However, no funds or other 
resources of the Chapter Program may be used to subsidize the activities of any individual or any 
entity other than a charitable organization.  All expenditures of Chapter Program resources and 
all use of Chapter Program assets, including intellectual property, must either (1) serve the 
charitable purposes of FMC and any relevant Regional Chapter Affiliate or Local Chapters, or 
(2) be made in exchange for goods or services of equal value or better. 
 
5.3 Counterparts.  This Master Agreement may be signed in any number of separate 
originals, each of which shall be delivered to FMC. 
 
5.4 Incorporation of Memorandum of Understanding. The parties hereto agree that the 
Memorandum of Understanding entered into by FMC and the Organization is incorporated 
herein by reference. 
 
5.5 Non-applicability in Houston, Texas market.   All references to “Buy Fresh Buy Local” 
and the authority granted herein and in the accompanying MOU(s) shall not apply in the 
Houston, Texas market.  FMC owns the “Buy Fresh Buy Local” name and marks nationwide 
with the exception of the Houston, Texas market.  Nothing herein should be construed as a 
representation of grant of authority to use the “Buy Fresh Buy Local” name and marks in the 
Houston, Texas market. 
 

The undersigned organization hereby indicates that it enters this Master Agreement after 
due consideration and proper authorization by its governing body. 
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