








Seven City of Pittsburgh  
Farmers Markets

June, July and August of 2017

2017

come to the market at least  
twice per month. 

Visitors enjoy 2.5 times more social  
interaction than at a supermarket.

62% of visitors

average distance food travels 
from farm to our market. 

That’s fresh! Most food eaten in the  
U.S. has traveled nearly 1,500 miles.  

 30 miles

 
The farmers markets  
accept cash, credit cards & SNAP 
EBT through the Just Harvest 
Fresh Access program. $15,893 
in 661 SNAP transactions were 
redeemed at these markets in 
the summer of 2017. 

were supported by the  
City-managed markets.

The market allows new and small 
businesses to enter the marketplace.

74 total vendors

to our markets took place from
in June, July and August.  
Our market connects families  

to farmers weekly. 

29.5k visits

came to the neighborhood 
specifically to visit the market. 

Our markets attract residents  
from across the region.

48% of visitors

is spent by market shoppers at  
neighboring businesses.

Businesses benefit from customers 
drawn to the area on market days.

$26 average

Learn more at: 
pittsburghpa.gov/events/farmers-market

Stay in touch!
         (412) 255-2493 Special Events Hotline

         @PghEventsOffice

@PghEventsOffice

         (

         @PghEventsOffice

The following data represents a snapshot of the impact that the seven farmers markets managed by the  
City of Pittsburgh had during the summer of 2017. The markets included are Beechview, Carrick, East Liberty,  

Mellon Square, North Side, South Side, Squirrel Hill. 

Data was collected through document review, market observation, and surveys.  
This report was created with Farmers Market Metrics, a program of the Farmers Market Coalition. 
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capacity, and goals. It also indicates a need 

for well-publicized partnerships with food and 

farming initiatives, such as agricultural experts, 

community gardeners, farm stand operators, 

pantries, WIC program, etc. to find and meet 

shared goals on these larger issues.

Market mission and goals are important 

to take into account when examining the 

numbers presented in the City-Managed 

Markets Summer Snapshot table. Comparing 

markets to other markets is unwise, unless the 

markets share the same goals and audience. 

For example, the average amount spent at 

nearby businesses and the percentage of 

shoppers who came to the area specifically 

for the market are important indicators of 

success of an “Activator” market (such as South 

SNAP and Food Bucks Sales

Beechview Carrick East Liberty Mellon Square North Side South Side Squirrel Hill Market Total

Amount # Amount # Amount # Amount # Amount # Amount # Amount # Amount #

June $29 2 $155 7 $937 39 $112 4 $1,038 44 $588 25 $772 23 $3,631 144

July $151 8 $476 21 $1,829 78 $70 4 $2,060 84 $453 24 $1,348 57 $6,387 276

August $258 18 $733 30 $1,315 55 $137 10 $1,653 57 $321 18 $1,459 53 $5,876 241

Total $438 28 $1,364 58 $4,081 172 $319 18 $4,751 185 $1,362 67 $3,579 133 $15,893 661

Percentage of Market Visits Resulting in SNAP Transactions

Beechview Carrick East Liberty Mellon Square North Side South Side Squirrel Hill Market Total

June-August 4.9% 3.3% 3.6% .4% 3.1% 4% 1.3% 2.9%

Market Visits

Beechview Carrick East Liberty Mellon Square North Side South Side Squirrel Hill Market Total

June 235 331 1,344 2,565 1,810 533 1,733 8,551

July 154 551 1,804 -- 1,768 535 4,785 9,597

August 182 865 1,608 1,983 2,315 601 3,847 11,401

Total 571 1,747 4,756 4,548 5,893 1,669 10,365 29,549

Estimated Economic Activity

Carrick East Liberty Mellon Square North Side South Side Squirrel Hill Combined 
Average / Total

Average spent at  
market per visit $18 $29 $15 $26 $15 $28 $24

Estimated total vendor  
revenue for July-August $31,446 $137,924 $68,220 $153,218 $25,035 $290,220 $706,063

Percentage of shoppers who 
spend money at neighboring 
businesses before or after 
their market visit

7% 17% 6% 29% 9% 33% 17%

Average spent at area  
businesses by market  
shoppers per visit

$17 $28 $23 $36 $32 $21 $26

Estimated revenue at  
neighboring businesses  
from market shoppers for 
July-August

$2,079 $22,639 $6,276 $61,523 $4,807 $71,829 $169,153

Percentage of shoppers who 
came to the area specifically  
to visit the market

60% 50% 0% 80% 33% 65% 48%

City-Managed Markets Summer Snapshot
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respondents as the primary role for farmers 

markets in the area, especially in LSA 

tracts of the city. This set of responses and 

communication from food access and social 

justice organizers highlighted the systems-

based approach to food system development 

led by the Food Policy Council. The PFPC 

members commented on the difficulty 

(mirrored by other regions in the U.S.) in 

aligning the often chaotic entrepreneurial 

energy of markets, with the disciplined 

approach of system change that happens 

over years and decades in public health work. 

Without existing coordination and networking 

among Pittsburgh’s farmers markets, 

organizations seeking to support food access 

efforts must have the capacity to build seperate 

partnerships with each individual market.  

2.2  Visitors

Pittsburgh’s farmers markets benefit from 

a loyal base of dedicated shoppers. At the 

longest running market locations, such as 

the East Liberty, North Side, and South Side 

neighborhood markets, many of the existing 

shoppers (and vendors) have a long history of 

shopping at their market, and a strong sense of 

allegiance to their market of choice. 

Most of the visitors surveyed at the City-

managed markets responded that they went 

to one location to do most of their shopping. 

Respondents did not indicate a preference in 

shopping at only the markets managed by the 

City of Pittsburgh or only at those managed by 

independent markets. As with many markets 

How often do you shop at a farmers market?

How did you first learn about the market?

In which zipcode do you live?

City-Managed Farmers Market  
Visitor Survey Snapshot

Market Visitors
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